
Meeting Point
Contract office furniture 



Brief: 
-Design and make a full-size desk that 
has a design personality that expresses 
your design philosophy.

-You are to target the contract furniture 
market sector aimed at contemporary 
design giants: Herman Miller

The desk must;

-Be suitable for quick meetings with 
colleagues and clients 

-Be suitable for use as a hot desk

-Discourage users from leaving clutter on 
the desk



Client: 
Industrial client Herman Miller creates a 
whole host of office furniture. 

For this project I was able to work on a 
live brief and visited the Herman Miller 
offices which can be seen on the right 
hand side. 

This gave me a great insight into the 
kind of simple, tasteful, yet practical and 
hardwearing designs the company created.



Target Market: 
The indented market for this project was 
large companies looking for desks, able 
to be produced in batches. 

The desks need to be suitable for use as 
hot desks, and must be well suited to a 
fast paced office environment, both in the 
workplace and home office. 

The intended user of the desk is young 
working professionals. Perhaps this is 
their first job, or they have been in the 
game for a while. Nevertheless, they are 
productive, driven and dislike clutter!







Minimal storage topped with an elevated 
meeting space; designed to take your 
meetings to the next level...
 
Designed for quick fire meetings with 
colleagues and clients
 
Suitable for use as a hot desk.

Full size prototype. A live project, working 
with Herman Miller.
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#POSITIVEPOST
For Bookblock 



With the enforcement of lockdown from the 
government, in a very short period of time people 
soon were restricted to their homes. Under strict 
instruction to only make necessary trips, and 
if elderly, to get shopping delivered or ask for 
support from family or neighbours.

This period of time has led to many feeling alone, 
isolated and cut off from the rest of the world. 
In addition to this, it has been a time in which 
key workers have gained more recognition and 
appreciation than ever before. 

It has been a time of reflection and an opportunity 
to fundraise for the NHS, which has needed 
significant support and many other charities.

Image source: theconversation.com - Photographer 
Ted S. Warren.



The campaign has collected a whole host of work from independent 
artists and made them into postcards which can be sent out to loved 
ones, friends and co-workers during the time of social distancing. 
They include work from Max Low, Bobbi Rae and Chris Clarke to name 
a few. The campaign allows you to make a donation to the NHS 
Charities Together fund at the same time and so you can feel good, 
whilst doing good and sharing some love all at once!





A lino cut design created from a digital drawing of 
a swallow. 

A simple, yet meaningful design to convey hope in 
a time of despair.

I was lucky enough to be able to take part in 
this campaign and have had my design ‘Swallow 
of Hope’ listed on their website. The design can 
be found here at https://www.bookblock.com/
positivepost/swallow-of-hope .



BottleTop Battle
Laser cut toy design 



Bottle Top Battle was designed with 
sustainability at its core. A game for all 
ages. 

 
The game has been designed so it 
can be completely laser cut and self 
assembled; this means that it can be 
made quite sustainably as it maximises 
use of material and can easily be 
shipped too.

In order to create the pieces for the 
game, I decided to use plastic bottle 
tops as currently, there is a worldwide 
problem with recycling them. Every 
local community has different rules for 
recycling depending on the capacity of 
the recycling plant and the different 
processors they have.

Bottle tops are made from a 
completely different plastic to the 
bottles themselves (which are widely 
recycled) and so the recycling process 
is completely different and potentially 
more expensive to carry out. In addition 
to this, the plastics used to create 
milk bottle tops varies from that used 
for the lids of sports bottles; therefore 
creating a bigger problem.

In the U.K alone, approximately 15 
million bottles are consumed per day- 
each of which are produced and sold 
with a bottle top to seal it.

This bottle top conundrum was 
something that I was able to work with 
as there is a constant creation of these 
currently non-recyclable products.
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Androgyny Vs 
Sustainability
12,00 Word Dissertation 



In recent years, issues of gender identity and sustainability have come to the forefront of the media: it is 
difficult to find a moment where these two issues are not being discussed. As eyes are opened, people 
are becoming more aware of gender as a spectrum; with genders existing free from the binary. In this 
dissertation I have explored a series of sustainable products and brands such as AllBirds, Patagonia and 
Finisterre along with different mindsets relating to sustainability. I have looked at sustainable fashion aimed 
at all or ‘no-gender’ such as clothes produced by GenderFreeWorld and Androgyny UK. Brands which 
have really spent time considering the impact that their products have on the environment and taking 
consideration for future generations. Moving forward to look at companies that design and outdoor apparel 
and tools are often designed with a survivalist mindset: aiming to keep warm and stay alive; therefore, 
moving away from marketing products to men or women but rather to everyone. Each of these topics runs 
parallel with a significant amount of design theory such as the principles of repair, regenerative mindset and 
circular economy. Principles such has these have been taken into consideration whilst creating each and 
every one of the products sold by the companies I have looked at.








