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Personal Statement

I am a Fashion Media and Marketing graduate 
specialising in brand development, social media 
marketing and fashion marketing. As a brand 
developer I have been able to broaden my skills set 
including graphic design, content creation and strategy 
development. As well as enhancing my skills I have also 
been able to educate myself about branding within 
the fashion industry, looking into how fashion brands 
promote themselves, what platforms they use and any 
themes they may follow. 

A project that has really enhanced my knowledge and 
experience of brand developing is my Final Major 
Project, ‘SUNDAY.’, a minimalist and sustainable 
clothing brand. In which, I developed a promotional 
strategy, brand book and social media and digital 
platforms. 

This project gave me the desire and influence to follow 
a career within branding and marketing. Throughout 
my career, I would like to further improve my skill set 
and expand my knowledge of branding and marketing 
whilst also applying what I have already learnt in a 
creative and innovative way.



Skills

Adobe Creative Cloud including 
Photoshop, InDesign, Illustrator & 
Premiere Pro

Microsoft Office

Content Creation & Scheduling

Copyrighting

Branding & Marketing

Teamwork

Time Management

Organisation

Initiative

Personal Drive

Flexible



Projects

SUNDAY.

Size?

ellesse

Calvin Klein film

Bethan McCoy interview



SUNDAY. is a hypothetical sustainable and minimalist clothing 
brand.

KEY ROLES:

- Branding

- Content Creation

- Market Research

- Promotional Strategy

- Instagram Set-up and Monitoring 

- Image Editor
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Web & App Design



I was asked to work in a small group as part of a brief for 
Size? to create a proposal for a digital and social media launch, 
recommendations for an event or retail space and to create a 
selection of visuals to accompany our idea. 

KEY ROLES:

- Content Creation

- Digital & Social Media Strategy

- Film & Image Editing

- Campaign Planning
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The ellesse brief was to design a brand book and develop a 
promotional strategy for a new product range. 

KEY ROLES:

- Graphic Design

- Branding

- Product Range Design

- Brand Research

- Promotional Content Planning
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Fashion Film

As part of a university module, I was asked to create a fashion 
film for a brand of my choice, I chose Calvin Klein purely 
because I love the aesthetic of the brand and their current 
fashion films, I wanted to attempt one of my own! The style 
and aesthetic really refined my own personal aesthetic and 
influenced the projects I later went on to produce.

KEY ROLES:

- Creative Direction

- Styling

- Filming with a Camera

- Film Editing

- Concept Creation

https://youtu.be/I8l_BLvSwyE



Interview
To enhance my knowledge on influencer marketing and Instagram I interviewed 
influencer, Bethan McCoy.



Written Article

To gain further knowledge into the market sector I hope to 
work within I wrote an article looking into how brands are 
being sustainable and how they are creating a positive 
impact in the fashion industry and what the future of the 
sustainable fashion market looks like.

KEY ROLES:

- Brand & Market Research

- Editorial

- Copywriting



Are Instagram / Influencer brands the future 
of the sustainable fashion industry?

As the fashion industry is crying out for new innovative and inspiring ways to 
become more sustainable and ethical, are brands looking in the wrong place for 
inspiration and ideas? With big brands like H&M and ASOS signing up to the 
‘2025 Sustainable Sourcing Challenge’ by Textile Exchange to source only 100% 
sustainable cotton by 2025, should these renowned brands be researching smaller 
brands rather than each other?

Today, Instagram is the second most engaged social media platform after Facebook, 
with 1 billion active users every month (Facebook, 2019). Instagram is a great platform 
for businesses to use as they are able to be free and creative with the content they 
choose to post. With so many active users and business features, Instagram provides 
businesses with the opportunity to communicate directly with their  consumers and 
portray a brand’s personality and values freely. 83% of Instagram users say they 
discover new products and services through Instagram (Facebook, 2019). With this 
in mind it is important for brands to promote themselves honestly and creatively to 
appeal to their target audience.

image: @wearetala 

Influencer brand, TALA, is just one of the many successful brands built from 
Instagram. Founded by fitness and lifestyle influencer / Youtuber Grace 
Beverly, the brand was destined for success with Grace’s strong knowledge 
of her audience’s needs and her own personal values. She is no beginner 
when it comes to entrepreneurship, in 2017 she launched her first brand 
“B_ND”, sourcing sustainable gym equipment. Grace is a sustainable 
activist who strives to play her part in making not only the fashion industry 
more sustainable but also helping the planet in whatever way she can. All 
TALA products are made from recycled materials such as plastic bottles 
and recycled cotton and have so far generated a turnover of £5.2 million 
in just under a year (Grace Beverly, 2020). TALA’s only form of promotion 
is through social media, using influencer marketing and Youtube and word 
of mouth. TALA slows down fast fashion by not over buying on stock and 
having regular restocks, resulting in no wasted products and no need for 
flash sales. 

If smaller startup brands like TALA are able to be built up from being 
sustainable and ethical then why can’t more renowned fast fashion brands 
follow in their footsteps and research into the practices these brands are 
taking to be sustainable and take more time to fully understand the needs 
of their consumers rather than trying to reach as many people as possible.  





Links

LINKEDIN

www.linkedin.com/in/chloe-palmer-484428176

INSTAGRAM

@chloepalmer_fmm
https://www.instagram.com/chloepalmer_fmm/

FULL ONLINE PORTFOLIO

https://issuu.com/chloepalmer16
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