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Abstract: 

Dating back to 9000bc, ceramics have been used to for a wide variety 

of different functions from storing foods and grains, to becoming 

more widely used in many different fields today, including art. A 

material that is as old as the earth it comes from, inevitably, has had 

to change over time, its production, and its distribution has changed 

and therefore its value has too. This thesis explores how these 

changes provide fruitful sources for how changes in ceramics and 

ceramic production reflect history and the social, economic changes 

in a society. Ceramics can be found today in most households, as 

items such as dinnerware sets, art pieces, planters and more.

The thesis discusses how the production of ceramics and the 

processes involved in the manufacturing would affect the price 

of the piece and how it is sold. Also discussed is research into 

similar products that are sold in different places for different prices, 

creating an understanding on how large retailers such as IKEA can 

sell ceramics so cheaply compared to other businesses and makers. 

The writing investigates where the true value of ceramics comes 

from, looking into the historical use and significance of ceramic art 

as well as modern day processes, practices and materials that are 

involved in making the unique pieces. This dissertation discovers 

how the attitudes towards makers and craftspeople have changed 

in comparison to guilds and maker groups, reflecting upon how 
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larger organisations manufacture their pieces today. Finally, the 

work concludes with an understanding of the use of makerspaces 

and rentable ceramic workshops, and how these have a larger impact 

on the value of the ceramics industry and the production of ceramic 

items. 
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Introduction:  

Clay in its raw form can be found all around the world, meaning it 

is a very accessible material for artists, makers or designers to use in 

their work. Clay as a material has been used for thousands of years, 

with the development of new techniques and the refinement of the 

material allowing the material to be used in new ways with new 

technology. 

Around the world, clay pieces have different value, this depends on 

a range of factors that will be explored throughout this dissertation, 

as well as exploring what defines value in the terms of makers and 

craftspeople recognition.

Value can be defined as either the monetary worth of a piece, or the 

regard that it is held to deserve; the importance, worth or usefulness 

of something1.  Digging deeper into the value of ceramics, this 

dissertation will be looking into how a major retailer such as IKEA 

can create and sell their ceramic items such as pots and mugs so 

cheaply, potentially taking value away from the trade as it drives 

down prices of competitors or small businesses to allow them to 

compete for sales. 

1 Cambridge dictionary, ‘Definition of Value’ https://dictionary.cambridge.org/
dictionary/english/value Accessed 1 January
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With IKEA ceramics all being mass produced and similar to one 

other, getting products that are handmade from a small business may 

make them more valuable in the sense of importance to someone 

and the meaning behind it, knowing that they could have a one-off 

piece that hasn’t been mass-produced and is sitting in thousands of 

homes around the country. 

The value of both old and new ceramics can be impacted by a range 

of different variables, with historical significance, the name of the 

makers and designers, the popularity and uptake of the skill all being 

large factors, as well as the publicity of the products, makers or 

process. This dissertation will uncover how these different variables 

impact the drive for ceramics in terms of its popularity and desire 

as well as how these variables change the value that the pieces hold, 

both monetarily and sentimentally. 
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Literature Review: 

Clay as a material has been used for thousands of years in many 

different ways, as shown by Emmanuel Cooper2. They explore how 

the natural material came to be used in places such as the Middle 

East, to then developing and taking the material to other parts of 

the world such as Europe and America. This text allows for the 

exploration and analysis of the use of clays in different parts of the 

world depending on the time frame, to show how the development 

of the material took place more quickly in certain areas than others, 

and how the tools that were used around the time of the discovery 

of the material are similar to the tools and resources we use today. 

Similarly to Emmanuel Cooper, The modern British Sculpture3  

talks about how ceramics are designed to be used, and what their 

intended use was when ceramics first came about. This source 

compares ceramics to paintings and sculptures, elaborating on 

the fact that when ceramics were first brought about, they had a 

designated use and people knew that use was “for holding water or 

wine or jams”4. A pot represented nothing but itself, but paintings 

and other forms of art are not so clear. 

2 Cooper, Emmanuel, A History of World Pottery, Third edition, (London, 1988)
3 Curtis, Penelope, and Wilson, Keith, Modern British Sculpture, (London: Royal 
Academy of Arts, 2011)
4 Curtis, Penelope, and Wilson, Keith, Modern British Sculpture, (London: Royal 
Academy of Arts, 2011) Page 138
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These two sources will assist this dissertation in exploring in depth, 

the historical use of ceramics and the coming about of ceramics 

in different parts of the world. This will allow for exploration and 

understanding of ceramics to show the importance of the material 

through time and how the significance of pottery has changed 

dramatically. 

In the current day, House industries discusses how ceramics can 

sometimes start out as a hobby for people, before then turning into 

their own business and enterprise. House Industries5 explores 

how the process of what you are doing in design, can also be the 

inspiration for what you are doing and future projects. They explore 

how in design, working with your hobbies can be rewarding as you 

are more inclined to complete the work and often generate better 

outcomes. This source also explains the changes of design in a 

contemporary society, how we design and make now compared 

to how people did 20 years ago. They elaborate on how important 

learning from the things you like is, and how applying that to what 

you do as a hobby, often giving you a modern-day outcome, such as 

3D printing ceramics. 

5 Cruz, Andy et al., House Industries: The Process Is the Inspiration, First edition 
(California ; New York: Watson-Guptill Publications, 2017).
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The ceramic process6 (2005) touches briefly on how ceramics can 

be overlooked, and that we have developed into a world that does 

not need ceramic pieces to function, but also goes about to introduce 

methods and ideas in creating ceramic art pieces. This allows for an 

understanding and exploration of the transition between using clay 

and pottery for everyday use in storage, to the use of art and pleasure. 

This book also explores, along with Ceramics tools and techniques 

for the contemporary maker7 (2011), methods of making ceramics 

and how the processes developed, including methods such as slip 

casting and throwing on the wheel, which have gradually developed 

over the years. 

John Heskett from The Hong Kong Polytechnic University8 explores 

some of the different theories that shape the view of what constitutes 

value as made in design. In this publication John Heskett discusses 

what he calls an “unrestricted individualism crisis”9 and how the free 

reign that there is in design effects the value of design itself. Later in 

his discussion, Heskett talks about the positive impact on the value 

of designed objects when the “users determine the value”, looking 

at what is on the market and how well these items sell and how the 

influence of large groups and organisations impact the value. 

6  Reijnders, Anton The Ceramic Process: A Manual and Source of Inspiration for 
Ceramic Art and Design (London: A& CBlack, 2005).
7  Taylor, Louisa, Ceramics: Tools and Techniques for the Contemporary Maker 
(London: Jacqui Small, 2011).
8  Heskett, John, Perspective Creating Economic Value by Design. School of 
Design, The Hong Kong Polytechnic University, Hong Kong 2009
9 ibid.
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Use of Ceramics and its Evolution into an Art 

Form 

The ceramic industry is known to date back to early 6000BC10 taking 

many leaps in the development of the skills and the process to reach 

what we do with the material today. 

Unlike materials such as wood with its grain, clay does not “impose 

any restriction on the shapes which can be made”11. This allows us 

to develop an understanding of where the use of clay and ceramics 

came from, with the development of the process allowing people 

to generate and create without the confinements that materials such 

as wood and ivory possess. This means that the processes that were 

involved in manufacturing the first kind of ceramics were simple. 

Emanual Cooper argues that the “limits on form which clay imposes 

can only be extended at the risk of structural weakness”12. Here 

Emanual is arguing that the versatility of clay means that the only 

limitations come from the clays ability to hold its shape. Processes 

such as slab building and coil pot building were the only way in 

which pieces could be manufactured by early craftspeople before the 

invention of the potters wheel came about between 4000-3000BC in 

the near and Middle East. With the invention of the potters wheel 

10 Cooper, Emmanuel, A History of World Pottery, Third edition, (London, 1988.)
Page 8,9
11 ibid. Page 12
12 ibid. Page 12
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came new ways in which craftspeople could push the limits of 

creating structure out of clay. 

The introduction of potters wheels allowed hand making and 

production of pots and similar objects to be more efficient, allowing 

crafts people to create more defined pieces in less time with the 

new process of wheel throwing. Throwing clay on the wheel can be 

believed to have added value to the pieces that were being created, 

with the pieces completed on the wheel more professionally and 

neatly finished than coil built, creating a new standard for finished 

items.  

Figure 1: This illustration shows the idea behind the beginning use of the pottery wheel, how 

a craftsperson or maker would use the equipment when the process first came about13

13 Figure 1: Philip J. O’Keefe, What came first? The wheel or the fly wheel?, 2017, 
Engineering expert, http://www.engineeringexpert.net/Engineering-Expert-Witness-Blog/
what-came-first-the-wheel-or-the-flywheel, Accessed 4 March
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It is believed that the use of ceramics was first brought about to 

create commodity items such as containers and vessels to hold food 

and water, a place to store grain and seeds, as well as using the 

material to create tiles and bricks14. 

“Commodities can provisionally be defined as objects of economic 

value”15 with ceramics vessels for storing grains, water and seeds 

being something that was used in abundance, there was a high 

demand and need for the products increasing the value of the craft 

processes and the made items.

The use of ceramics and clay did not make its way over to the UK 

until around 3000-2000BC, where it was believed to have been 

brought over from Europe for the use of holding seeds and to be 

used as cooking pots. In the modern world some of our main uses 

for ceramics do not differ too much from their original use, but 

the processes in which the pieces have been manufactured have 

developed widely. Even though items such as tiles, plates, jars etc 

are still made from ceramic, there is also the addition of art pieces, 

sculptures and manufacturing parts that have now utilised this 

material. 

14 American Ceramic Society, Brief History of Ceramics and Glass, ceramics.
org, https://ceramics.org/about/what-are-engineered-ceramics-and-glass/brief-history-of-
ceramics-and-glass, Accessed 28 October 2020
15  Apparudai, A. The Social Life of Things: Commodities in Cultural Perspective, 
(Cambridge. 1986) page 3
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Figure 2: This image shows the widespread development of the use of clay and ceramics, and 

how the processes involved spread throughout different countries over time and how this lead 

to the understanding of clay that we have today16

16 Figure 2:  Emmanuel Cooper, A History of World Pottery (London (4 Fitzhardinge 
St., London W1H OAH): B.T. Batsford, 1988).page 8
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“Changes in style and type of pottery occurred in response to social, 

economic, and technical demands, and therefore pottery is closely 

integrated with the development of different civilisations from the 

earliest times to the present day”17 

This begins to reflect an understanding of how the use of ceramics 

has developed and changed from being used as essential storage, to 

complex machinery parts, as well as art and more varied functions.

The use of ceramics in art can be dated back to before 209B.C, 

around the time that the terracotta army is believed to have been 

completed18. The use of the terracotta army was to stand guard and 

accompany the first emperor of China into the afterlife. This form 

of art was commissioned on cultural beliefs, with the first emperor 

commissioning terracotta statues of solders, horses, musicians and 

acrobats. This period begins the use of ceramics and clay for art and 

pleasure use, not just storage and cooking. It signifies the use of 

ceramics within cultures, creating objects that will stand the test of 

time, that some can define as art. 

17  Cooper, Emmanuel, A History of World Pottery, Third edition, (London, 1988.)
page 7
18                National geographic, Unearthing Emperor Qin’s Terracotta Army, 2009 https://
www.nationalgeographic.com/history/article/emperor-qin, Accessed 5 March 2021
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The value of these forms of art are extraordinarily high, with one of 

the terracotta guards being estimated to be worth $4.5 million 

today19 due to the significance and age of the piece, and the cultural 

importance. The terracotta army is believed to consist of over 8000 

different solders, with 700,000 individuals working on the piece 

over a 36-year period. Pieces like this signify how wealth could 

impact the use of a material, being used more for art if you can 

afford to commission the piece yourself.  

The idea that ceramics hold value continued. One example of 

a prominent military ruler in the 15th century who had a Chinese 

celadon-glazed bowl that had broken, and sent it back to China to 

be replaced. Due to the significance and rarity of the piece, it could 

not be replaced, so instead the piece was repaired using metal rivets 

and staples. This exemplifies the significance of some ceramic work 

as it shows that significance and importance, even without rarity, 

means that it would be better to repair it and extend its life than to 

replace it. 20.

19 South China Morning Post, ‘It’s US Museum’s Fault Terracotta Thumb Was 
Stolen, Chinese State Media, 2018 https://www.scmp.com/news/china/diplomacy-defence/
article/2134150/chinese-state-media-blames-museum-party-lax-protection, Accessed 12 
March 2021
20  Brown, Evan Nicole, The Art of Repairing Broken Ceramics Creates a New Kind 
of Beauty, Atlas Obscura, http://www.atlasobscura.com/articles/repairing-broken-ceramics, 
Accessed 2 March 2021



17

Figure 3: An example of a Chinese Celadon-glazed bowl that has been repaired using rivets 

and staples21

This was the beginning of what later became a world of ceramic 

repair prior to adhesives, allowing the most valuable of pieces to 

continue their lives as a statement piece, not being as functional 

once repaired but holding more value22. This introduces the use of 

artistic repair methods into functional pieces, shifting the use of what 

is being repaired. The methods of ceramic repair have developed 

widely since then, with techniques such as kintsugi becoming more 

common. Kintsugi repaired pieces also hold the benefit of further 

functionality as they could hold liquids. 

21 Figure 3: Unknown image name. Lakeside pottery accessible: http://www.
lakesidepottery.com/Pages/Pottery-tips/repairing-pottery-with-metal-staples-ancient-meth-
od.html
22  Isabelle Garachon, ‘From Mender to Restorer: Some Aspects of the History of 
Ceramic Repair’, 2010.
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The developed, modern day repair methods such as kintsugi add 

value to the piece that is being repaired with the use of gold in the 

process. This allows the piece to still be food safe as well as creating 

a more aesthetic, more valuable piece. There is also the added value 

which is created by accentuating flaws, the idea of which has spread 

outside of ceramics and is used to tackle repair in other materials, 

as well as the philosophy of beauty in faults which has spread into 

therapy and discussions on mental health23. 

Ceramics as a form of art has now become more developed, “with 

its modernist credentials now recognised, studio pottery could 

now be exhibited alongside paintings and sculptures”24 This is 

a very important part of the development of value in ceramic art, 

with ceramic art becoming more prominent in the art scene, along 

with the idea of ceramic art developing to keep up with the current 

ceramic processes. 

23 Richardson, Simon, Why Kintsugi?,  Kintsugi Counselling & Psychotherapy, 
https://www.kintsugi.co.uk/why-kintsugi/, Accessed 10th February 2021
24 Curtis, Penelope, and Wilson, Keith, Modern British Sculpture, (London: Royal 
Academy of Arts, 2011) .page 138
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Craft Guilds and the Value of Named Makers

A craft-guild is defined as “an association of workers of the same 

trade” 25, a group of designers, makers or artists that work together 

in the same area of design or craft. Typically, a guild would have 

been hired to commission a piece, whether it is ceramic, woodwork, 

or any other form of design or craft. 

Craft-guilds would set their own price for the work that they created26, 

and follow a strict statute of rules and guidelines for the objects 

that they created. The value in many ways lie with both the object 

itself, and the fact that it followed these statutes as an established 

tradition. The guild would be paid as a whole, sharing the reward 

of the work that they have been creating with more money going to 

those higher up in the guilds ranks. As the guild would be paid as a 

whole for the work that they have created, the value or worth of a 

designer or a maker, or the work that the individual produces may 

not have been very much. Laura Morelli27 argues that most of the 

time the commissioner would be the one who received credit for the 

work be it a sculpture, painting or even a building, rather than those 

craftspeople who created the piece. 
25 Cambridge dictionary, ‘Definition of craft guilds’ https://dictionary.cambridge.
org/dictionary/english/craftguild, Accessed 1 January
26 Encyclopaedia Britannica, History of the Organization of Work - The Craft 
Guilds, https://www.britannica.com/topic/history-of-work-organization-648000, Accessed 1 
March 2021

27 Morelli’, Laura, Is There a Difference between Art and Craft? TED-Ed, https://
ed.ted.com/lessons/is-there-a-difference-between-art-and-craft-laura-morelli, Accessed 9 
January 2021
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Gradually, makers became more independent, and people began to 

value the work that designers, makers and individuals produced.28 

As the work slowly stopped coming from guilds but instead came 

from individual craft-people, it allowed individual recognition of 

pieces, but does this add greater value to the work that was being 

produced? 

As individual makers and crafts people began to break away from 

guilds, they demanded that they should be paid on merit rather than 

a basic flat rate of the job type29. This allowed more crafts people to 

gain a higher pay for the work in which they were producing.  This 

then pushed a new direction for the world of art, with painters and 

sculptors being paid not only for their time, but for value in their 

skill, and what their work is believed to be truly worth. 

Creativity as an individual was beginning to be seen as more 

valuable, being able to put your skills to work and getting paid for 

the worth and true value rather than a flat cost. One example of 

this elaborates on how painters began getting paid by a flat rate of 

the square footage of the work that they were creating. Once craft 

guilds began to dismantle more, and individual crafts people had 

more value to themselves, they began to get paid based on the skills 

28 Morelli’, Laura, Is There a Difference between Art and Craft? TED-Ed, https://
ed.ted.com/lessons/is-there-a-difference-between-art-and-craft-laura-morelli, Accessed 9 
January 2021
29  Morelli’, Laura, Is There a Difference between Art and Craft? TED-Ed, https://
ed.ted.com/lessons/is-there-a-difference-between-art-and-craft-laura-morelli, Accessed 9 
January 2021
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and merit shown on their work30. This would lead to an increase 

in payment for the more skilled, as well as adding value to the 

designers and craftspeople themselves. 

This movement was called renaissance humanism, where more 

value was beginning to be placed on the creativity of the individual 

than the collective production of the piece. Some of this recognition 

of art and skill came from the release of the book “Lives of the Most 

Excellent Painters, Sculptors, and Architects”31 in which it allowed 

the public to understand more about the craftsperson, giving them 

the recognition of a creative mastermind. Those who stayed within 

the guild traditions were considered to be producing decorative art, 

that was not seen to be as precious as an individuals work.     

With the disappearance of crafts guilds, we now see designers 

and makers work hard for their name to be recognised as either an 

individual or choose to work as part of a design collective. However 

even if there is no hierarchy, many of the most skilled designers and 

makers move higher up in both their notoriety and value, usually in 

their sales of products and exhibitions of their work, as their skill 

injects value into their making. 

30 Morelli’, Laura, Is There a Difference between Art and Craft? TED-Ed, https://
ed.ted.com/lessons/is-there-a-difference-between-art-and-craft-laura-morelli, Accessed 9 
January 2021
31 Vasari, Giorgio, 1511-1574. Lives Of the Most Eminent Painters, Sculptors & 
Architects. London :Macmillan and co., ld. & The Medici society, ld., 
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Figure 4: This image shows how makers in the ceramic industry brand their work in an aid 

of being able to be recognised by what they produce, and to create a recognisable brand 32 

This can be seen within ceramics, as there are different levels of 

value and worth across ceramic practitioners. Many factors play a 

role in this change in worth and though it is not always clear what 

sets some makers above others, there are some notable patterns. 

Social media has a large impact on how designers, makers and 

craft people are perceived, with most independent designers and 

craftspeople using these sorts of platforms to showcase their work 

and drive more sales. An example of this would be the current use 

of social media platform TikTok and its use by businesses and 

independent craftspeople to show off their products, how they’re 

made and reach a new customer base.

32 Figure 4: Curt Hammerly and Eric Heerspink’s collaborative mug, Curt Ham-
merly, 2020, Cermaicsmonthly.com, https://ceramicartsnetwork.org/ceramics-monthly/
ceramic-art-and-artists/ceramic-artists/collaboration-curt-hammerly-and-eric-heerspink/# 
Accessed: 16 March 
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TikTok and other similar social media sites allow users to scroll 

through videos and to come across the content from makers and 

craftspeople without looking directly for it. This can drive the 

desire for a specific product or allow users to develop an interest 

in a specific market. This may be because “Content which offers 

users inspiration, but also authenticity, tends to perform well”33. 

Marketing methods such as this allows users to see the potential of 

a specific skill or piece of art, and allows anyone watching the video 

to see the hard work and effort that has gone into creating each piece 

from a makers standpoint. These social media platforms help drive 

the demand for a product, and where there is demand, the cost of 

materials and the finished items usually increase. Using these sorts 

of videos on social media has become a more popular marketing 

technique as “consumers now watch an average of 16 hours of 

online video per week”34 increasing the chance for designers and 

craft peoples work to be found incidentally, thanks to social media 

algorithms.

As individual makers and craftspeople can use social networks to 

market their work, it allows them to create a brand of themselves, 

building up a network of followers and enthusiasts who know the 

brand by the name of the designer or craftspersons. This can have a 

33  Digital Marketing Institute, An In-Depth Look at Marketing on TikTok, https://
my.digitalmarketinginstitute.com/blog/an-in-depth-look-at-marketing-on-tiktok Accessed 4 
March 2021
34 Turner, Marcia Layton, Using TikTok To Build Your Business, Forbes https://
www.forbes.com/sites/marciaturner/2020/03/31/using-tiktok-to-build-your-business/, 
Accessed 3 March 2021
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large impact on the ceramic industry, with creatives drawing in the 

attention of social media viewers by posting videos where “for a 

few minutes, nothing matters but the dirt spinning on the wheel”35. 

This has had a large uptake during the COVID-19 pandemic, with 

viewers finding a form of relief watching the satisfying videos of 

a ceramicist, leading to more people seeing the makers work, and 

there being more demand for the products that they’re making. The 

names attached to the products are crucial in a market run by social 

media, where customers can tell others the name of the maker and 

spread what they think about their products. The creatives can gain 

“followers” who enjoy their work because it’s made by them. 

Large companies will work with and employ designers to create 

unique pieces for them to sell, giving the designer the chance to 

sell their work on a large scale. Though their pieces may then sell 

hundreds, or thousands of times more than it may have without 

working with these large companies, in many cases the designer 

may not get a chance to build up a reputation to their name. 

IKEA, a large retailer known for its cheap DIY home ware, also 

sell items such as dinnerware and household ornaments which are 

a perfect example of this definition of value. IKEA’s household 

ornaments, dinnerware sets and other ceramic items are branded 

as IKEA, with no other information about the making or designing 
35  Vice, Get lost in Ceramics TikTok, the new strangely satisfying internet trend, 
https://i-d.vice.com/en_uk/embed/article/z3vbaw/embed,  Accessed 4 March 2021
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of the product available to the user without completing their own 

research. While the designer of these sort of products does get 

credited for their work on the IKEA website36, there is nothing to 

signify to the user or customer about the work that the designer has 

put in to come up with the design of this item. 

Figure 5: The branding on the plates and ceramic items sold in retail giant IKEAs stores. All 

of the products are branded as IKEAs own, with no indication of designers involved.37

36  This is an example of the small amount of information that the customers can 
find about the designers of the pieces they are being bought. https://www.ikea.com/gb/en/p/
ikea-365-plate-white-70258949/
37 Figure 5: Rees, Owen, IKEA, 2021, Own image 
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One reason for this may come from the fact that IKEA manufacture 

all of the products sold in their stores, even though they are designed 

by a range of different designers around the world, specifically for 

them. This allows IKEA to have a wide range of products that feature 

different designs while keeping the manufacture costs low as they 

use their own factories  and materials rather than buying finished 

products from designers. 

Although it may keep the price down for IKEA to make their 

own products, naming the designer that created the design for the 

product can add value to the designs themselves, offering IKEA the 

opportunity to show that they are in partnership with notable makers, 

design and craft individuals. It also would allow IKEA to show the 

named designers that they have the potential to create and design a 

product that is highly desired and that can be mass produced to sell 

around the world. 

Using designing for IKEA as a base point, it could be noted that the 

work that goes into the design and manufacture of the products that 

are sold are similar to those of an old type craft guild, with a small 

number of differences. A customer will go to IKEA in search of a 

ceramic piece, be it a plate, bowl or crockery set, and pick out what 

they like the best. Once it has been purchased, the item is seen and 

branded as IKEA, and the majority of the profits of the piece go to 

IKEA, rather than the designer. While the designer still gets paid 



28

for their work there is no noticeable recognition for what they have 

produced to the customer without completing their own lengthy 

research. 

“In the way it transforms ideas and beliefs, successful design 

is like alchemy: it fuses together disparate ideas from different 

origins, so that the form of the completed product seems to 

embody only a single idea, which comes across as so familiar that 

we find ourselves supposing it to be exactly what we ourselves had 

always thought.”38

This explores the ideas that behind the demand for mass produced 

products that we see in stores such as IKEA. Ceramics products are 

designed to suit most homes, being designed to catch the attention 

of the customers and heighten demand. These sorts of products draw 

in the attention of the customer and lead them to believe that the 

product is something they have been looking for and need. It also 

allows us to understand the use of craft and how the user understands 

what the product is.

Alternatively, looking into a brand such as Seletti39, a popular high 

end design collective, their work and products feature in collections, 

with the collection being named after the design group that was 

38  Julier, G., The Culture of Design, (London: Sage, 2000)

39 Seletti, Kintsugi Art de La Table, Seletti.com https://www.seletti.it/uk/kintsugi.
html, Accessed 9 March 2021



29

involved in the design process, often the design of the entire object. 

One example of this would be Seletti X Marcantonio collection of 

Kitsugi inspired crockery. The higher end pieces usually sell for  

£72 per piece, and as with all Seletti items, the brand Seletti and 

any other design influence is branded onto the product somewhere. 

Branding and naming the designer on products like this is a positive 

development for the design industry, allowing more designers to 

be rightfully recognised for the work that they have produced.  It 

allows for names of designers to be recognised and builds up the 

value of designers work who become more popular because they 

have been named on a product that they have made in partnership 

with a large company. Companies such as Seletti are good examples 

of giving credit for work, something that all companies should look 

to do, as it benefits both the company and the craftsperson. 

Looking at the examples of IKEA and Seletti, it seems that giving 

credit to the original designers increases not only the monetary 

value, but the sentimental value of the piece as consumers are able 

to recognise the persoanlisation of the objects, even if they have 

been mass-produced.
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How the Processes Involved in Making 

Ceramics Alter the Value of the Finished 

Piece  

The value of an item can vary depending on many different factors, 

and in a craft such as ceramics the process of how a single piece was 

made can change its worth. Modern day technology is developing 

new ways to create and design products that would usually be made 

by hand, allowing more products to be made in a smaller amount 

of time, giving more people access to a material and processes that 

was not available to them before, or allowing craftspeople to create 

pieces that are more complex, developing and pushing the limits on 

what materials can do. 

When looking into the processes that take place when creating 

ceramic pieces, you think of methods such as throwing on the 

wheel, coil building, casting and moulding, not processes such 

as 3D printing. More designers are working on different methods 

to manipulate the manufacturing process to allow them to create 

objects in a new way, as well as create objects that would not be able 

to be made using the standard ceramic building methods. 
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One example of this is the designer Francesco Pacelli who believes 

he is “making an historical connection between the contemporary 

fabrication methods of 3D printing and traditional ceramics crafts”40. 

While he is developing and changing the way in which ceramic items 

are manufactured and paving the way for the development of 3D 

printed homes in the future, there is the argument that he is taking 

away the personal value that some may hold to items manufactured 

in the traditional sense of the craft as all of the making has been 

done by a machine.  

Ceramic 3D printers allow designers and makers to create the 

same item over and over again, giving them a source of accurately 

recreating pieces without the need for mould making and slip 

casting. The developments of ceramic 3D printers also allow the 

making of complex designs and pieces that would not be possible to 

complete by hand. 

When looking comparatively between the processes of slip casting 

and ceramic 3D printing, it could be argued that they share many 

similarities. Slip casting is used to create a replica of a shape, form 

or item, whereas a ceramic 3D printer has the ability to create 

multiples without the need for a mould and extra handling. The key 

difference between the two, as explained by Hanan Gothait, is that 

large companies are now turning to ceramic 3D printing to cut out 
40 Future Artist makers, Future Artist-Maker Labs, http://futureartistmakers.org/
artists/francesco-pacelli, Accessed 18 January 2021
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manufacturing costs, and to increase accuracy in final products. 

More companies in the fields of health, automotive and energy are 

considering this type of manufacturing a final production method, 

with it allowing them to create what is needed on a 3D modelling 

software and then print the finished item, cutting out the extra work 

that is involved in other forms of ceramic manufacturing. 

“Ceramic 3D printing is still in its infancy but is growing rapidly. 

The main driving force behind this is the growing need for greater 

temperature resistance, strength and toughness of parts and 

components, pushing metals to the limit of their capabilities, where 

technical ceramics perform extremely well”41.  

Hanan Gothait shows the leading trend in the growth of the ceramic 

manufacturing process, adding more demand, and therefore more 

value to the market of new ceramic processes such as 3D printing. 

Figure 6: this image shows the detail that can be captured in the use of 3d printing ceramics 42

41 3Dnatives, Ceramic 3D Printing: A Revolution within Additive Manufacturing?, 
2019, https://www.3dnatives.com/en/ceramic-3d-printing-170420194/, Accessed 29 January 
2021
42 Figure 6: 3D natives, Ceramic 3D printer piece, n.d, 3dnatives.com https://
www.3dnatives.com/en/hanan-gothait-130520194/#!
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Even though the methods in which ceramics are being manufactured 

are developing to fit into the modern age of design and development, 

there is still a large portion of ceramic processes that could still be 

defined as “traditional”43. There would be many reasons why some 

people, companies or designers would still be using the traditional 

techniques of the craft over the developed, more “precision 

ceramics”44. A large factor in this would be the cost of the new 

materials and the equipment involved in the processes, as well as the 

value of the output products. 

There is personal value, and a sense of personality to handmade ceramic 

pieces, whereas when compared to the methods such as 3D printing clay, 

it can be argued that there is no personal attribution to the pieces that 

are being made. In that sense, can the new technologically developed 

methods be called ceramic skills if the majority of the work is being 

completed by a machine, and does this change anything in terms of the 

value of ceramics?

As the market is slowly growing for the need of 3D printed ceramic 

parts, it is becoming apparent that the cost of this type of manufacturing 

is adding money into the ceramic industry.  3D printing ceramics may 

be seen as having a positive impact on the manufacturing market, as 

it allows a new, more versatile use for the material, harnessing its key 

43  Being constructed and manufactured in similar ways as they would have been 
hundreds of years ago. 
44  Precision ceramics, are products made from high purity inorganic compounds 
with developed workmanship. Through specific processes and strict control of ingredients, 
precision ceramics enjoy natural bright surface and exact sizes.
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properties such as heat resistance and strength to take advantage of 

what can be done with it. This can be seen with Nasa’s experimentation 

with the material and their funding of Tethon’s new Porcelite resin. 

Nasa intend to explore the material for use as parts in their engines, 

utilising new properties only made possible with advancements in 

the technology of ceramic 3D printing45. 3D printing ceramics allows 

the maker or craftsperson to create forms that would otherwise not 

be possible to create due to the complex shape and stability of the 

material. Printing this material in either extruder form or the new 

ceramic resin allows for development of finer details and more 

complex structures. 

Figure 7: This image shows the complexity and detail that can be achieved in a piece when 

using FormLabs ceramic resin to 3D print in ceramic (Porcelain)46

45  Futurism, NASA Wants to Use 3D-Printed Parts for Future Rocket Engines, 
Futurism.com, https://futurism.com/nasa-wants-to-use-3d-printed-parts-for-future-rocket-
engines, Accessed 5 February.
46 Figure 7: Form Labs, Ceramic Pots, n.d., Formlabs.com, https://formlabs.com/uk/
materials/ceramics/, Accesssed 22 March 2021
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Alternatively, looking into an art market, 3D printing ceramics may 

not be a process that delivers value or originality. A ceramic 3D 

printer is able to produce mass amounts of the same objects, this 

taking away from the limited number of pieces that artist make 

themselves and release. Additionally, as they can be 3D printed, 

they can be replicated over and over again, creating less of a demand 

for a product effecting the value negatively.

It can be argued that the skill of artforms such as ceramics lie within 

the maker, so to remove the maker out of the situation, you remove 

the personal, individual values within the piece. This begs questions 

as to where skills lie within ceramic 3D printing as a manufacturing 

method and as a making practise as a whole. As ceramic 3D printing 

becomes more popular, questions are raised about the potential 

effects their use has, however an equally important discussion comes 

from the questions raised by general access to clay and ceramist 

knowledge in recent years. 

When a person makes something themselves, they hold more 

personal value to it, almost sentimentally attached as they have put 

their own time in and got hands on with the material to produce an 

outcome for themselves. This sense of authorship derives from a 

sense of pride that creatives achieve from completing a handmade 

piece, with even more personal value coming from the collecting 

and processing of the material that you are working in. The value of 
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this work, where the makers take pride in the work that they do, may 

be valued higher than those that are mass produced by methods of 

slip-casting and 3D printing. The recognition of the higher value that 

people hold for their own work can help explain the more frequent 

uptake in ceramic classes over the last few years. This sense of 

authorship and owning something that you made and that nobody 

else has can be seen as invaluable to some people. 

The idea of authorship can also be extended to pieces that one did 

not make themselves, with the sense of how they interpret the piece, 

also known as “The Death of the Author”47. This separation of the 

work from the creator allows for a more developed and personal 

response to a piece, allowing the users to define the object in question 

the way in which they feel is appropriate. 

“As soon as a fact is narrated no longer with a view to acting 

directly on reality but intransitively, that is to say, finally outside 

of any function other than that of the very practice of the symbol 

itself, this disconnection occurs, the voice loses its origin, the 

author enters into his own death.”48

47 Barthes, R., The death of the author, (London 1977)
48 Barthes, R., The death of the author, (London 1977)page 142
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This infers that as soon as the user has read, seen or interacted 

with the piece that the author is no longer relevant to what the user 

thinks. The “origin of the voice”, also known as the author of the 

piece, lays out the basis of what people are to think about, but it 

is the users own understanding and imagination that leads them to 

find meaning and value in the piece. 
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How the Accessibility to the Ceramics 

Industry Impacts the Crafts Growth and 

Change in Value

Clay itself is seen as a very accessible material, found in most 

countries around the world. The problem of clay accessibility doesn’t 

lie within the gathering of clay itself, but in the access of the tools 

and knowledge you need to turn raw clay into a finished ceramic 

piece. Over the last few years, the ceramic industry has become 

more accessible to everyone, with the users of clay and ceramics not 

needing to have their own resources and materials such as kilns and 

glazes but instead are able to rent out sections of a makerspace or 

take part in a ceramics course. This allows people to begin working 

with the material without the additional beginning expense of buying 

a kiln and other resources. These sort of makerspaces and rentable 

workspaces are another way to add value to the ceramic craft, with 

the spaces allowing more people to get into the industry, whether it’s 

to begin their own small business or for recreation.  

Currently, in schools and universities around the world, ceramics is 

taught as a form of art and design, allowing young people to develop 

skills in a material process that needs resources that some may not 

otherwise have access to. This allows students to experiment with 

the material and develop their knowledge on the processes that are 
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involved with the material in a controlled setting, before completing 

the expense of setting up their own studio and buying their own 

equipment if that is the route they want to peruse. 

Between January 2004 and January 2021 there has been a rise in 

the desire to partake in courses in the ceramic form. The Google 

trends49 show the steady growth of people searching for “pottery 

classes”, “local ceramic classes”, “Pottery wheel classes” and many 

more ceramic related courses within the UK, more so in the last five 

years. The same trend is shown outside of the UK, with worldwide 

searches peaking for the term “pottery near me” in February 2020 

before dipping at the beginning of the COVID-19 pandemic and 

slowly becoming a more popular search by September 2020. During 

the course of the Covid-19 pandemic, many more small businesses 

have begun and started trading. People are developing upon their 

pre-existing skills, interests and hobbies to develop a small business 

that they can run from home. Ceramics and plaster mould casting 

have become something that people desire, and simple enough for 

the people who have the equipment available to do. 

With this new focus on ceramic becoming more popular with people 

setting up smaller independent businesses, there may well be a change 

occurring on the value of ceramics. House industries explores this 

sense of working to use your hobbies, with them developing the idea 
49  Google, Google Trends, https://trends.google.com/trends/?geo=US, Accessed 1 
March 2021
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of “instead of working to support your hobbies, why couldn’t we 

make our hobbies work to support us?”50 This exaggerates how the 

development in the demand for ceramics, and the increased desire 

for ceramic art is a more sustainable way to work and earn. Allowing 

makers and craftspeople to use their hobbies as their work allows a 

growth in the way that makers and craftspeople value their work, 

allowing them to spend more of their time engaging in making, 

working up their skills and producing higher quality outcomes. 

The law of supply and demand51 explains that when a product is 

becoming more popular and purchased more (becoming rarer as 

it is sought after), the price increases. As clay is a non-renewable 

resource taking hundreds of thousands of years to produce naturally 

underground, the more the resource is being used, the higher the 

price will increase. But, does the cost and demand of the finished 

products always outweigh the cost made from the demand for the 

material? Due to the heightened demand of the products, makers, 

designers and craftspeople can market their ceramic items at a 

higher cost, allowing them to ensure that all of the material costs 

are covered, as well as the running of their studios. Makers with 

their own studios have a larger advantage on the ceramic market, 

allowing them to pour more of their time into their work, and are 

not limited as to how much and when they produce their work, thus 

50 Cruz, Andy and others, House Industries: The Process Is the Inspiration, First 
edition (California ; New York: Watson-Guptill Publications, 2017). Page 21
51 Fern, Jason and o, Law of Supply and Demand Definition, Investopedia https://
www.investopedia.com/terms/l/law-of-supply-demand.asp, Accessed 25 January 2021
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changing the value at which they can sell their work for compared to 

those makers who have to rent the space and resources that they use. 

As there are more ceramic pieces becoming available on the 

market, the price of these pieces should be decreasing to challenge 

competitors, as well as new ceramicists valuing their work lower52. 

But, if the prices of ceramic pieces are said to be decreasing how 

do they then compete with the rising price of the materials and 

resources needed to make that item? 

This problem can be answered by looking at the value of the work 

and time that has been put into creating the finished piece. The cost 

of the material will always need to be covered within the price of 

the final item, as well as the makers time, otherwise the business is 

unviable, anything more than that can fluctuate as it is mainly profit. 

The cost from there can be determined on how the designers and 

makers valued their own work, and how they value the market they 

are working into. If there is such a demand for the products then the 

designer can price the items as high as they like, building upon the 

value of the piece they have made and themselves. If there is less 

demand for such products, then the value of the piece might need to 

be lowered, to be in with the higher chance of sales, competing with 

other designers within the small market. 

52  ‘Ceramic Arts Network, Clay Culture: Pricing Artwork, 2019, https://
ceramicartsnetwork.org/ceramics-monthly/ceramic-art-and-artists/ceramic-artists/clay-
culture-pricing-artwork/ Accessed 16 February 2021
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From this point, it seems that the more availably that there is for 

this area of design and manufacturing, the higher the price may be 

for the materials that are involved in the process. Conversely, the 

value of the newest ceramics pieces on the market may be lower in 

price than previously thought, potentially allowing designers and 

makers to generate a portfolio of work before seeing their value 

grow. Handmade items can be seen to hold more personal value, 

even if they are not seen as expensive and hold high monetary value.  
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Conclusion

This dissertation has explored the many factors that impact the value 

of ceramics and the ceramic making industry. There have been many 

changes throughout history, and the use of ceramics has gradually 

shifted its focus within the boundaries of practicality, aesthetic and 

overall function. The exploration of the early uses of ceramics has 

shown the complex relationship between the purpose, the use, and 

the eventual value for society both in terms of money and sentimental 

perceptions of ceramic. 

In contemporary areas of value where we have seen a move away 

from the idea of craft guilds, we see similar scenarios in terms of 

value held by the makers and the commissioners in companies such 

as IKEA. Although systems such as these allow the designer to 

create something that can be sold around the world, it doesn’t allow 

for the public to recognise the designer by the work that they have 

produced and has subsequent monetary impacts for ceramics and its 

value as a whole. More positive attitudes to makers coming from 

the likes of Seletti, which is certainly a takeaway, and something 

that companies should look to learn from to best maintain value in 

ceramic making. From this we can learn the importance of designer 

recognition and how crucial it can be for the designer to place 

branding on the work that has been created. 
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In recent times the changes in use of ceramic as a result of the 

making processes has also had an effect on value of making and 

making processes. New processes also have profound impacts on the 

relationship and value between how we make and how this impacts 

value, especially with tools such as 3D printers which challenge 

perceptions about value and ceramic. In other terms of value, we can 

see that the focus on ceramics and the changes in popularity have 

come from our access to ceramics as a craft, as an educational tool 

and as a hobby. The changes in access and use of ceramic making 

by new and different groups of people are creating new changes to 

the value of ceramics both in terms of supply and demand, as well 

as the relationship between new makers which are having increasing 

impacts on altering the value of ceramics. 

The idea of authorship and having a personal connection to the piece 

that has been made can personally increase the value to the maker, 

with the idea of having something that has been processed and 

manufactured yourself that nobody else has being highly valuable 

to the maker, but to other buyers, may not hold so much value. 

The value of ceramics can change depending on many factors, with 

influences from a wide range of different markets. In the current day, 

the value of work from a maker can change based on the influence 

they have on a social media platform, how much material they have 

at their disposal and what processes they use to create the piece. 
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Larger manufacturing companies are also now looking into the 

ceramics industry for machinery parts, focusing on the heightened 

properties that ceramics and clay can bring to manufacturing such 

as heat resistance and strength. These are developing in the forms 

of 3D printing and other modern-day techniques, and although they 

aren’t seen as “traditional” ceramic processes, the use of these new 

methods is pouring money into the ceramics industry. 
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